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THE LQVEMOBILE. 


“Ask the man who owns one.” 
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Advertising of Advertising— 
A Series of Weekly Talks 


The 


Face You 
Don’t Forget 


You may be forgetful of names. 
Distressing, isn’t it? 





But to remember a face—a gracious 
smile, a hand clasp, a pleasant word, makes 


the world go round. 


The face you don’t forget is the face of 


a friend that pleases you. 
It is a symbol of your truest friend. 
We have always clung to symbols. 
As has been said: 


“Our forefathers in 


this and the old country bought their to- 
bacco at the shop with the sign of the Bear, 
dined at the White Horse Tavern, purchased 
their clothes at the sign of the Green Gen- 
tleman, and advertised in the paper printed 


at the sign of the Gutenberg Press.”’ 


A child remembers the story in a nurs- 
ery book when he sees the pictures illus- 


trating it. 


in its mind. 


It is the picture the child carries 


And every man and woman is a grown- 


up child. 


We photograph a trade-mark upon our 


memory. 


Wherever we see this trade- 


mark it instantly recalls the service that is 


back of it. 


We havea mental picture of a 


past service rendered, of past satisfaction. 
This gives us confidence in trade-marked 


goods. 


That is why it is always safe for you to 


buy established trade-marked goods. 


If the 


trade-mark did not recall to the purchaser’s 
mind the idea of satisfaction, it would be 
impossible for the dealer to dispose of the 
goods. The manufacturer realizes this and 
he takes every precaution to insure the 
highest degree of perfection possible for the 


goods that bear his trade-mark. 
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NUMBER of Judge. To begin with there is a 

most attractive cover—this cover alone is worth 
the price of the paper. Then, there is page after page of 
real, live, pithy matter. It’s a number you'll take and 
nestle back in a chair with your pipe for a good two solid 
hours’ real enjoyment. Tell your newsdealer to be sure 
to have a copy for you next week.— Editor of Judge. 


A SWEET SMOKE -~— light up. THE SMOKERS’ 
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In answering advertisements please mention JUDGE. It will be appreciated. 
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PICTURESQUE AMERICA? 


A blot upon it that ought to be effaced. 
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The Modern Necessity. 


HIS is the age of advertising. The 
‘‘white light of publicity’’ blazes 
steadily in a thousand forms to millions 








of eyes, although many a good thing is 
‘*put over’’ in colors. 

So universal is advertising that no 
one in a legitimate business can hope to 


keep within sight of the procession 
without it. And it extends beyond 
mere business. The modern preacher 


has to advertise to draw a congregation. 
The lawyer has to advertise in order to 
reach a point where reputation will 
earry him. The success- 
ful politician must be 
one of the most persis- 
tent and scientific of ad- 
vertisers to win personal 
place, although, in some 
of his more devious 
movements, advertising 
really would queer his 
game. And so it goes 
through all the profes- 
sions and vocations that 
depend upon popular 
good-will and the public 
purse. 

The enthusiastic ad- 
vertising manager, who 
has taken the place of 
the lightning-rod agent 
and the book purveyor 
as the dominant type of 
exceptional enterprise, 
will say that every one 
Yet 


cleverest 


ought to advertise. 
some of the 
achievements in history 
would have been turned 
to failure if advertising 


had been employed. If Napoleon had ad- 
vertised some of his military sleuthing, 
the world’s map would now be different. 
No confidence man, no burglar, no pick- 
pocket and no other person whose aim is 
sinister can hope to succeed unless he 
avoids advertising. Nor can the hunter 
succeed with a brass band, or the fisher- 
bait. On the other 
publicity — renders 


man with noisy 
hand, advertising - 
futile the schemes of the dishonest, 
while it helps every honest effort to 
separate the public from its money. 












“HAVE YOU A LITTLE FAIRY IN YOUR HOME?” 


Brief Decisions. 
The bee is a very busy thing, and the 
bee’s product advertises the hive exten- 


sively. And yet the bee also carries a 





sharp reminder as a side line that no- 
body seems to want, although many get 
it. The wasp and the hornet are also 
clever self-advertisers upon opportunity, 
although they have no legitimate goods 
to market. 


The rooster has an easy time bossing 
the hens, as the hens do the real work in 
Yet the rooster 
struts and crows around just like the or- 


the poultry industry. 


dinary advertising man, 
and gets in a good deal 
of what may be called 
barnyard publicity. 


The jackass makes 
noise enough to sell any 
line of goods on the mar- 
ket, yet he is a better 
kicker than salesman. 


Men strive for many 
things which they 
achieve after great ef- 
fort. But content—one 
of the most valuable of 
human 
another 


possessions— 
comes way 


about. 


A larger number of 
persons might ‘be good 
all the time if those 
among their acquaint- 
ances who really are 
good all the time did 
not look so monotonous- 
ly melancholy. 

















**T DON’T CARE! 
THEY 'RE HOLEPROOF! 


The Adsmith. 
E wrote, in neat and nifty rhyme, 
Full many a catchy witticism; 
But was subjected, all the time, 
To none but ad-verse criticism. 


Depended on the Weather. 


said the 
‘*My 
customers always advertise my goods.” 
‘*But,’’ argued the 
doesn’t always rain.’’ 


**I don’t need to advertise,”’ 
manufacturer of women’s hosiery. 


solicitor, ‘‘it 
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GENERAL ELECTRIC FANS 














What It Is. 
‘‘Fwat is advertisin’, Mickey?’’ 
‘*Shure, Dinny, there’s two kind av 


, 


advertisin’. 


‘Well, Mickey, explain what ye 
mane.’”’ 
**What I mane is this, Dinny. A man 


advertises a shuit av clothes wort’ tin 
dollars fer foive dollars, an’ whin ye 
buy it ye foind it’s worth two dollars 

an’ ninety-eight cints.’”’ 
‘‘That’s wan kind, eh? 
9999 


What’s th’ 
other kind av advertisin 
“Well, Dinny, th’ other kind 
is "what ye might call ‘makin 
good’ on yer announcement or 

. yer claims. Oi’ll illusthrate. 
Clancey an’ meself had an argu- 
We chewed th’ rag. 
Clancey a foightin’ 
mind, d’ye moind, an’ I was 
not. He wint away yellin’ 
that he’d lick me th’ nixt toime 
He advertised th’ 
ruction in ivery saloon on th’ 


mint. 
was in 


he saw me. 


dock, an’ whin he tould about it 
he said, ‘Kape an oye on me th’ 
McCarthy. 
Oi’ll bate him up, @’ ye moind 
that!’’’ 


nixt toime I see 





‘An’ did he bate ye up, 
Mickey?”’ 
‘‘Shure he did, Dinnis, he 


made good on his advertisin’.”’ 









That's Different. 
Some things disseminate surprise, 
Although they do not advertise— 
That is to say, before the fact; 

And yet they some concern attract: 
The bankrupt travels on gum shoes 
3efore the public hears his news; 

The earthquake has no living chance 
To send an agent in advance; 

If we could only hear disease, 

The doctor might not get his fees; 
And if a bullet one might see, 

From hurt or worse he then could flee. 
The many things we don’t expect 

No ad man need to take effect; 

But when it comes to merchandise, 
There’s but one rule: Just advertise! 


—J. 


4. Waldron. 
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‘* Oh, mamma! 

















I know who that man is by his 


clothes. That’s Mr. B. V. D 
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THE ANHEUSER BUSH 


Changed His Mind. 


Filkins—‘‘Thought 
seil your suburban home?”’ 

Wilkins —‘‘I did, until I read the al- 
luring story my advertising man wrote; 
then I decided to keep it myself.”’ 


you intended to 
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IMPERIAL.”’ 


“COOK'S 


A Wise Non-advertiser. 


HERE was a man in our town 
And he was wondrous wise; 
He opened many places, yet 
He wouldn’t advertise. 


He thought it foolish to announce 
His business as some think 

They ought to do, and said he had 
No need of printer’s ink. 


ames. 
didi 


Promotion of publicity, 
He said, was something which 
The more he had of, that much less 
His chance of getting rich. 


He said he'd studied it and knew 
That advertising would, 

Beyond the shadow of a doubt, 
Do more harm than good. 


Indeed, this man in our town 
Was truly wondrous wise; 
He was a burglar, which is why 


He didn’t advertise. —w-. J. Lampron 


It may seem strange, but the best way 
to proclaim a thing from the housetops 
is to advertise it in the papers. 





Coming Home at Three A. M. 


Hobbs—‘‘There are two sides to every 
story, old man.”’ 

Dobbs—‘‘That’s what’s the matter—a 
right side and a wrong side; and my 
wife always knows ’em apart.’’ 


GET A RESEAT! 














Advertising 


._———— pays—if not the ad- 

vertiser, then surely the printer. 
Judicious advertising always pays the 
A friend 


spent all of thirty-seven cents in one 


advertiser. of mine once 
newspaper office advertising for a serv- 
ant girl. When he got her, she smashed 
thirty-five cents’ worth of crockery the 


first day, and broke the arms off his pet 





SPEEDWELL 
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JESSE G 


CARS 


CLARE 
The 
third day she left him, and he paid the 
freight. Again 
thirty-seven cents again, and 


Venus de Milly the second day. 


he advertised, 


spent 
had the 
same kind of luck, only this girl couldn’t 
from the 
Venus, as they were both gone; but she 
did chip a bit of the nose off, at that. 
And he paid the freight again 


smash off any more arms 


Even 


WE’VE KNOWN YOU FOR FIFTY YEARS AND WE'RE GLAD YOU GOT IT. 








Advertising. 


with this hard 
luck, he believed 
in the efficacy of H 
advertising and 
spent thirty-seven : 
THE 

BOSTON 
GARTER. 


cents more, mak- 
ing a grand total 
of $1.11 on news- I 





paper advertise- 





ments. He figured 
it out that the 
magic three would 
win—three adver- 
tisements, three 
girls and three 
ones in total cost %” 
of advertising. 

And they did, for this third girl didn’t 
break anything. But even at that he 
had hard luck—for he married her. 

One kind of advertising that doesn’t 
pay the printer—or any one else—is ad- 
vertising your troubles. Troubles seem 
to be a drug on the market—nobody 
wants ‘em; got enough of their own. 
And yet everybody seems to think some 
one else will take theirs if they adver- 
The whole world is like one 

Nearly always she felt ill, 
this woman did. One day a neighbor 
asked her how she felt. ‘‘My health is 
good,’’ she replied, ‘‘but I’m feeling 
miserable because I know I’ll feel bad 
when I get over feeling good.”’ 

Advertising for a life partner is still 
another form of the science. Usually 
this isn’t a paid advertisement. A man 
goes to the seashore, meets a girl, and 
marries her—what? 

Speaking of seashores: Two girls 
will go to the same place. When they 
get’ back home, one says she was en- 
gaged to a different man every day in 
the week and three on Sundays. The 
other yawns and swears—well, she 
slangs, anyway—that she’ll never go to 
that place again, because there wasn’t a 


tise. 
woman. 














IT'S A BULLY SMOKE! 


man in sight. The judicious advertiser would say, 
‘‘Find the girl who uses my creams, my lotions, my 
hair puffs, my gowns, my’’-—anything pertaining to 
his line of trade. 

Some folk don’t believe in a wordy advertisement. 
Actions speak louder than the vocabulary. There was 
an old maid of my acquaintance. She sought a hus- 
band. One young man (we all pitied him!) thought 
her all right and fairly doted on her eyes. Her eyes, 
then, should be her advertisement. One evening she 
placed a pin on the parlor rug. While he was in 
earnest confab, she exclaimed, ‘‘Why, there’s a pin 
over there!’’ Splendid sight! Marvelous advertis- 
ing acuteness! He was almost captured. Returning 
to him, she gave a scream. ‘‘Oh, John! a cat is on 
the kitchen table!’’ Together to the kitchen they re- 
paired, but it wasn’t a cat; only a loaf of bread she 
herself had left there and, having forgotten, couldn’t 
distinguish because of punky optics. In this wise 
she advertised her misfortune, and the young man 
was saved from matrimony—with her, ‘at least. 

Professional men advertise. Doctors advertise 
that they do their patients good. And they do! 








WESTERN ELECTRIC—IT HAS SUPERSEDED THE STAGE COACH. 


Lawyers advertise that Ads. 
they will take a keen inter- 
est in each case—and prove 
this by taking also the prin- 
cipal. 


See the gay electric ads— 
Glaring ads! 
With their bright illumination of neces- 
sities and fads! 
How they twinkle, twinkle, twinkle, 
Up and down the streets at night, 


Ministers advertise a bet- 
ter place to come—which 


the men prove later by g0- While the multi-colored sprinkle 
ing to the club. Of some new fantastic wrinkle 
Fills the watcher with delight! 
His Identity. How they gleam, gleam, gleam, 


In an iridescent stream, 

Just to catch the passing fancy of the 
endless crowd that gads 

"Neath the ads, ads, ads, ads, 


‘‘] presume you never 
quarrel with your wife?’’ 


‘*Certainly not!’’ replied 


skimpy little Mr. Henny- Ads, ads, ads- 
peck. ‘‘I am merely a hus- ’Neath the blinking and the winking of 
band, not a lion tamer.’”’ the ads! Groree B. Staff 
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WELL MET 

This likely chap and maid you know— 
You 've seen them oft before. 

And Sambo’s smiling face also 
A hit will often score. 

The chap and maid are collared well, 
And slick is all the bunch ; 

The pair is willing to dispel 

The collar from the lunch 
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No Paradox. Bedeviled. 


HE pretty girl—ah, blesshereyes!— For years I’ve gazed upon your face, 
Does not pretend to advertise. Your smile, your dimples and your grace. 
Her modest gaze, her aspect meek Although no word we’ve spoken yet, 
The public eye seem not to seek. In fact, although we’ve never met, 
And yet—and yet! Why is it so? Your witching beauty drives me mad— 
She never seems to lack a beau! Oh, girlie of the tooth-soap ad! 








AMERICAN WOOLENS. 

} 

| A Good Business. 

} When Joseph advertised that he would 


reveal to them the meaning of their 
dreams, his brothers pulled him out of 
the pit into which they had cast him. 
‘‘Fortune telling,’’ he said shortly 
afterward, as he surveyed his sleek and 


otete*e 5% oe opulent circumstances, ‘‘is a pretty good 
0°. Po°0°00-0-08C 850-08 0-8 oP80%0% way of getting out of the hole. It pays 
2 059% 96 Oc 0-00, Po% o o % Oo Y : YF to advertise.”’ 
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THE POROSKNIT POLKA. pulling ad. 
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Another Thing Entirely. 


ALWAYS sympathize with the un- 
der dog.’’ 
**But do you bet on him?’’ 


“é 
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>" 





“THE WATCH THAT MADE THE 
DOLLAR FAMOUS.”’ 











ENCOURAGING SIGNS FOR LOVERS. 


A Modern Tragedy. 


The slow procession, moving o’er the hill 
In solemn silence, carried forth the 
clay 
Of some poor mortal who had bowed his 
will 
Unto the scepter of Death’s mighty 
sway. 
And as it passed, I asked a native near, 
‘*Huw came that hapless mortal there 
to die?’’ 
He turned to me and winked away a tear 
Before he deigned to make this clear 
reply: 


**He was a local business man, my friend. 
A squarer dealer never drew a breath; 
But his one weakness brought him to 
his end— 
He would not advertise, and starved 
to death!’’ 


Business Instinct. 


Soubrette—‘‘ Which divorce colony are 
you going to?”’ 


Star—‘‘I haven’t been able to find out 


yet which has the best bureau of pub- 


licity.”’ 


The Eternal Banqueting. 

Plain citizen—‘‘What is the 

necessary qualification for a 
career—a good head?’’ 


most 
public 
‘No; 


Prominent statesman— a good 


stomach.’”’ 
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ADVERTISING COME TO THIS? 


WILL ‘‘ OUTDOOR” 














A Trick of the Trade. 


HE first day a naive young man 
clerked in a general store, he was 
asked by a customer for something the 
store did not have. The clerk politely 
informed the customer and expressed 
his sorrow at not having the article. 
When the customer was gone, the 
proprietor, who had been watching the 
new clerk, demanded of him, ‘‘Why did 
you not offer the customer something 
else?’’ 
‘*T did not think of that,’’ replied the 
clerk. ; 
‘*You must always do that,’’ insisted 
the boss. ‘‘If you have not what a cus- 





\ 


The Colt—‘‘ I say, they tell me I'm a son 
of a gun.’’ 
he horse pistol—‘‘ So ye are, sonny. An’ 
you ’re smarter than the old man.’’ 


fi 





“THAT IS SOME BUILDING, BY GUM !” 


tomer wants, offer him something we 
have—something as near like what he 
asked for as you can.”’ 

At this moment another customer en- 
tered, and the clerk stepped forward and 
greeted him with, ‘‘What can I do for 
you?’’ 

‘‘I want a cheese,’’ said the man. 

The clerk looked perplexed, and then 
his face brightened and he said, ‘‘We 
have no cheese to-day, but we have some 
grindstones.’’ 

**Let me see them,’’ requested the 
customer, and, looking them over with 
care, he added, ‘‘I am glad you called 
my attention to these stones. I will 
take that one, the one over there, the 
largest one of the bunch.’’— . c. sceva. 


All Advertisement. 


An expert uses the following story to 
show that even the best kind of an ad- 
vertisement must be backed up by an 
article of equal worth. 

A famous ornithologist, camping in 
the Maine woods one summer, heard a 
tree toad piping near at hand. 

Thinking to have some fun with his 
guide, he said, 

‘‘I hear a strange bird out there, 
Clancy. Go out and see if you can 
identify it.’’ 

After making a thorough investiga- 
tion, Clancy came back to the tent. 

‘Well, what did it turn out to be?’’ 
asked the bird student. 

‘‘Nawthin’ at all,’’ replied Clancy, 
‘‘on’y a noise.”’ 


A Little Too Little. 


More failures result from advertising 
a little too little than a little too much. 


The reason one-half the world doesn’t 
know how the other half lives is because 
they don’t advertise. 
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VOYAGES. 


SUCCESSFUL, 


AROUND the world a spin- 
ster went 

Upon a man-scarch quite in- 
tent. 

In every port she sought a 
mate 

Without success; and yet, 
clate, 

She found a fellow-voyager 

Who happily proposed to her. 


Se 


HONEY MOONERS. 


JusT matricd, John and Mary 
went 

On shipboard for the Orient. 

They honeymooned to others’ 


yoy 
Until the game began to cloy ; 
And yct the voyage was so fair 
That they returned a happy 
pair. 


oS 


A LUCKY MERCHANT. 
A MERCHANT thin by busi- 


hess worn 
Upon a cruise embarked one 
morn. 
He sailed to South America, 
- health improving day by 


ay. 

And he a mighty fortune made 

By tips he got on forcign 
trade, 





















































LFELLOWS 





THE CABARET. 
In Paris they are always gay 
In what they call the cabahray. 
Well, here they ‘re just the same, and yet 
Some call the place a cabaret— 
Where fetching dames and damsels dance ; 
Where songs and merriment entrance; 
Where drinks and cigarettes compete, 


And Satan sits with cloven feet. 
—J. A. W. 
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HE GETS THE EDUCATOR SHOE. 


The Only Way. 


OU SMOKE your favorite cigar, 
or pipe, or cigarette; 

You ride a special motor car in weather 
dry or wet. 

You eat some toasted grain or flakes, or 
use a special flour, 

And wash with soap an expert makes, 
and drink as suits the hour. 


You shave with razors keen of edge, 
and hunt with standard guns, 

And with eash registers you 
your men as honest ones. 

If you chew gum, you know the kind 
that always suits you best, 

And if you travel you’ve in mind the 
roads that stand the test. 


pledge 


You never buy a thing you need by 
guess or in the dark; 

You scan the ‘‘ads’’ quite close, indeed, 
for this or that trade mark. 

And those who have good things to 
show, if on your cash intent, 

Will find stocks going mighty slow with- 
out advertisement. 
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WINCHESTER’S AUTOMATIC RIFLE. 


He Will Never Do It Again. 


By DONALD A 


NE TIME there was a young gro- 

cer’s clerk. Otherwise, excepting 
one thing, he was altogether a very 
likeable and decent young chap. The 
other thing was that he had the bad 
habit of always offering his customers 
substitutes. If they called for ‘‘Bink’s’’ 
soap, he suggested that they purchase 
‘‘Bank’s,”’ the latter being ‘‘just as 
good.’’ If they wanted ‘‘Zelzor’’ rolled 
oats, he offered them ‘‘Excelsior,’’ de- 
claring that one brand was on a par 
with the other. 

Now this young grocer’s clerk, even 
though he was a grocer’s clerk, and de- 
spite his pernicious habit, had a heart. 
And this heart of his told him that he 
loved Eleanor Ellsworth, a very beauti- 
ful and exceedingly estimable young 
lady, well advertised in the society col- 
umns. So Wednesday evening, after 
his day’s work was over, he 
donned his holiday duds and 
sallied forth to pay his re- 
spects to the young lady. 

It also happened to be the 
maid’s night out, and the 
grocer’s clerk was met by 
the adored one's father. 
H2 asked for Eleanor. 

Mr. Ellsworth traded at 
the grocery where the clerk 
worked, and the young man 
had often offered Mr. Ells- 
worth substitutes — which 
the old man resented. 





KAHN. 


‘“‘She is not at home,’’ stated Mr. 
Elisworth. ‘‘Eleanor is out this even- 


ing. But I have something just as good. 


You have never met Arabelle?’’ 

The grocer’s clerk said he had never. 
And it was truth. If he had met Ara- 
belle, he should have beaten it promptly. 
But the habit of substitutes was in- 
oculated into his very system. 

**T’ll introduce you to Arabelle,’’ said 
Mr. Ellsworth. ‘‘She’ll be glad to have 
you spend the evening with her. She’s 
lonesome to-night. Wait. I’ll fetch 
her.’”’ 

He fetched her. Arabelle was over- 
joyed. Not so with the grocer’s clerk. 
Arabelle was Mr. Ellsworth’s spinster 
sister. 

Hereafter the young grocer’s clerk 
will not accept and, it is hoped, will not 
offer substitutes. 





CAMPBELL’S SUPES. 





veniencesand roof leaks badly. 
painting, wall 
and dirty. 


House needs 
paper is faded 
Owner, Box 16. 

To Exchange—Undesirable 
residence property—poor in- 
vestment —forgood farm land. 
Dealer, Box FF. 

To Exchange—Balky old 
bay Has blind stag- 
gers and heaves. What have 
you? Address Jockey, care 
this office. 

Help Wanted—Woman to 
wash dishes, keep house in 
order, tend six troublesome 
children, bake and do wash- 
ing. Must be good cook and 
able to get along without 
sleep. Amery particular 
and never satisfied. Wages 
low. Housewife, Box 4. 

Position Wanted — College 


mare. 








LITTLE PETER, CANDY EATER. 
Little Peter, candy eater, many sweets hastried; 
When reproof his mamma gave him, often he has cried ; 


But his appetite has triumphed. 
Little Peter, candy eater, but this chocolate. 


Advertisements. 


OST—Stout cane at Arlington Hotel, 
by old man, with solid ivory head. 

| oe 

Wanted—Cook, able to wash and iron, 
man and wife only. Address Pill, this 
office. 

Lost—One overshoe. 
Tufeet. 

Personal—Claude: Come back. Must 
have somebody to button me up the 
back. Maude. 

Wanted—Clothes manglers who will 
Paradox Laundry. 


Will buy or sell. 


not injure garments. 
Wanted—Secondhand piano and per- 
former. Both must be upright. Pic- 
ture Show, 19 and Mkt. 
Lost—Purse containing $2 by widow 
woman, with red-leather lining and gold 
initials on back. Address Freak, this 


office. 
* 


If Liners Always Told the Truth. 


Sale—Automobile, 1908 model. 
but seats four 


For 
Called five-passenger, 
with fair comfort. Needs new tires 
and is generally run down. Maybe you 
can make it go—I can’t. If you want to 
lose money, this is your opportunity. 
Disgusted, Box 5. 

For Rent—Old house, far out, incon- 
venient to car lines. No modern con- 





Naught can regulate 





man desires soft, easy job at 
good salary. Little to do and 
lots to get is the idea. Am 
very inefficient. Tay Kit 
Easy, Box L. 


The Pseudo-philanthropist. 


Roughshod he rides and nothing balks; 
He likes to spring surprises. 

He’s not content that money talks, 
But also advertises. 





~- . 


THE WATERMAN. 
The sailor man who has a flame 
In almost every port, 
Is busy at the writing game 
Affection to export 
** My pen is poor,’’ he does not say, 
Nor yet, ‘‘ my ink is pale ;’’ 
A Waterman just keeps him gay, 
As he indites each tale. 























THE FIRST LONG-DISTANCE BELL SYS 


TEM HEARD AROUND THE WORLD 


Anchored. 


He never said it was not great to be 
advanced and up to date. He blamed 
not him who found delight in being a 
rapt Wagnerite, but, as for him, he 
liked the song that everybody whistled 
long. He knew that poets at their ease 
indulged in verbal harmonies, but in his 
heart the feeling rose that there were 
pains enough in prose. Some sought 
out tailors of renown, but he looked for 
a hand-me-down. Some sought for 
patent-leather shoes, but he thought 
brogans best to use. He doubted not 
the rapture in goose-liver pie and ter- 
rapin, but these he was inclined to flout 
and stuck to pork and sauerkraut. 
Champagne to some might bring good 
cheer, but he filled up on lager beer; 
and, though perfectos might bring joy, 
for stogies he was just the boy, and 
ne’er with tears his eyes grew dim be- 
cause all folks fought shy of him. 

He never said there was a dearth of 
nice, new things upon the earth. He 
knew in scientific wise men sought new 
ways of swatting flies. He knew men 
sought to ride the air and hunt the Mar- 
tians in their lair. He knew some wiz- 
ards tried to teach the way to grow a 
pitless peach. He knew some people 
were in haste to make nice diamonds 
out of paste. But at these things he 
felt no thrill, content to let the world 
stand still. He ne’er denied at any stage 
this was a most progressive age ; but what 
the geniuses worked out, he was no way 
concerned about. He found delight in 
making game of those who pined for 
name and fame. While others yearned 
abroad to roam, he whittled wood, con- 
tent with home, and when to Death he 
drank a toast, he cheerfully gave up the 
ghost; but I must say that when he died, 


the whole wide world was satisfied! 
—Nathan M. Levy. 
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‘“‘WILLIAMS'’.”’ 





FIRESTONE. 


A Magazine Romance of To-day. 


HE Custom Tailored Young Man 
with the padded shoulders and the 
cuffed trousers looked across the page 
with wide-eyed delight. At last his 
dream of many months had come true. 
The Cold Cream Girl, long shut out from 
his gaze by intervening pages of dull 
fiction and household hints, had moved 
right across from him, and only a column 
of etiquette notes stood between them. 

With wildly pumping heart he fed his 
eyes upon her Perfect Complexion as she 
deftly massaged her brow. 

Presently she felt his eyes upon her 
and looked up. 

The Custom Tailored Young Man 
doffed his immaculate hat and smiled. 

‘*Pardon me,’”’ he said. ‘‘I know we 
haven’t been introduced, but we've 
been living in the same magazine so 
long that we really ought to be 
friends.”’ 

The Cold Cream Girl wiped 
her brow with a chamois-skin 
powder rag and smiled encourag- 
ingly. 

‘I'd like to,’’ she said coyly; 
‘“*but, as you can see, the rules 
of etiquette stand between us.’’ 

‘‘That doesn’t cut any figure,’’ 
he said persuasively. ‘*‘ Nobody 
pays any attention to them nowa- 
days. The men can’t see the eti- 
quette department for reading 
about me, and the women will 
skip it to read about you.”’ 

‘*Yes,’’ she replied, lowering 
her voice; ‘‘but there’s the Man 
with the Patent Ear Trumpet just 
two pages over, and he’ll hear 
every word we say.”’ 

The Custom Tailored Young 


across to the adjoining page. 





By W. KEE MAXWELI 
ing a little lever. The Aeolian Piano 
Player immediately began playing the 
Grizzly Bear. 

‘‘That ought to make him throw his 
trumpet away,” he remarked. ‘‘What 
do you say if we dance it?’’ 

**l wouldn’t dare!’’ she answered. 
‘Don’t you see the Girl with the Kodak 
over on the opposite page?’’ 

The Custom Tailored Young Man 
looked across and saw her focusing the 
thing. He straightened up in a regular 
Apollo pose, and even put a pleasant ex- 
pression on his face—too pleasant to 
suit the Cold Cream Girl. 

‘*What are you doing?’’ she demanded. 
‘*Flirting with that Camera person?’’ 

The Custom Tailored Young Man lost 
his pose and spoiled the picture. 

‘*T was just posing,’’ he explained. 





DIAMOND TIRES. 


Friend—‘‘ Rather nifty—the effect, you kaow—but mighty ex- 
pensive, I should say.’’ 

Owner —‘* Expensive, of course. 
Man stooped over and reached "41 keep our diamonds. They : 
better than the ordinary studding 

Friend (interrupting) —‘* And they save the rubber !’’ 
‘*T’ll fix that,’’ he said, press- Oxuner —‘* Exactly."’ 





‘*You’re always posing!’’ she pouted. 
“Only last month I saw you making 
eyes at the Talcum Powder Lady on the 
back cover.’’ 

‘*You’re something of a flirt your- 
self!’’ he retorted. ‘‘Didn’t you snug- 
gle right up to that Safety Razor Man in 
the April number—while he was shav- 
ing, too? It’s a wonder you didn’t get 
all over lather and spoil your Perfect 
Complexion !’’ 

‘“‘I don’t think it’s any worse to talk 
to a man while he is shaving than to 
stand across the page and stare at the 
Corset Lady when she is only half 
dressed, like you did.”’ 

The Piano Player had stopped by this 
time and the Cold Cream Girl reached 
back a couple of pages and put on a new 
Graphophone record, so that they could 
continue their quarrel without at- 
tracting the attention of the Cor- 
respondence School Graduate and 
the Gold Medal Flour Girl, who 
were looking over the Silverware 
display in the back of the book. 

‘I wasn’t looking at her at 
all,’’ protested the Custom Tail- 
ored Young Man, ‘‘although, 
goodness knows, she must be vain 
about her figure, or she wouldn’t 
exhibit herself the way she does. 
I was looking at the Anti-Fat 
Lady and wondering why she 
couldn’t strike some kind of an 
average with the Skin Food 
spinster on the opposite page.”’ 

This placated the Cold Cream 
Girl somewhat, but she was not 
thoroughly convinced. 

‘‘But you did stare at the 


But that 's the way my wife Hosiery Girl, and you can’t deny 
They are safely set, can’t wear out, are 


it!’’ she insisted. 
‘‘I don’t deny it,’’ he replied. 


(Continued in advertising section.) 























































New Catalog Today (iA aemgentmenesaes 
We Will Sell to You on Credit 


They all outrun the Turkish saich, 
With chalmers and the bowsertanks. 
Send for this great catalog at once and learn how 
you can have a home of luxury and comfort immediately for 


| tis Big New ° inglebunk. 
| oer Send For [his ee. on WITH THE 








This is a goodyear for us all, 













which you can pay just a little at atime, as you earn tl i i i yet; 

money during a whole yous ovovee. Foude hot ne« 3 oo Ss And diamondtires agp goodrich ag ‘ 
en, twenty-five, t ra co r dre - y i é 

fore you buy. You are not As | to pom ppt wet pe Though Somne Saag for the firestone call, 


SSS : i) or any other security. We send no collectors 
= : HH) y. . " o—chare —— . ° ° 
Ss there is no publicity—no red tape or delay of any kind. — To strike a light when winton’s wet. 


ANS —S — Hy) You take no risk. If you are not absolutely 
\ > ° o y pleased after thirty 
\ > S days’ use, simply send the shipment back t 
SWS WAN - = . and your money will be refunded, including sll If packardmotorcar can run 
freight charges, etc.—so you cannot lose a On the republic tires, or white 
On stewartspeedometer’s fun 


single penny. 
Our solarbrass lamps will throw light. 





_Examine this item carefully. 
Note the amazing bargain price. 
‘a 


and the easy, ponthly yment te , 
but a sample of the wonderful values liste of 


LET’S SMOKE. 
In velvet jacket, on pall mall, 
Where smoke was floating in the 









ch 

ings on front of seat and top back panel. Has 
heavy posts and wide arms, broad e mfortab gales 
conpe contain ‘‘Monarch'’ Indestructible aon 4 

truct 5 Ove wit ° ° 
imperial’ Spanish leather. Linrary table He met a maid he knew quite well, 
has top, site 34x24 Inches, bread book shelf, 
emateete vty Whose eyes were on theprinceofwales. 















Price only 89.75 
Terms, $1 down und 50c per mo. 


Easy Terms—ONE YEAR TO PAY A BIT TO EAT. 


— a “ He felt his oats, although a quaker, 
Great Stove Bargains. You may order any item in this specia And toasted posties by the hour: 


roment, and the same way from the 

We say with positive knowledge that you cannot find #nouncemen i 
h . we . er in o catalog by simply sending first small pa) ment. 
onvwas ae im the world, stove values equal to those we offer in our Our new, liberal, confidential credit plan is Though he and kellogg, a cornflaker, 

















.. And we also offer the most extensive line ever listed 
‘or, in the production of no other line of goods do we enjoy greater ad- just the same kind of credit your grocer or 
vantages than in, pe manufacture of stoves We guarantee to you® ‘meat man might allow you, only we give you 
r « , ® yo 
Seticipate the bie —¢+ +4 in O&A - a a yearor over to pay—a little at a time—as 
ou should not think of buyi stove before studying the w you find it convenient. 

line we show in our new free catalogue - a . 
Through 57 years of dealing with the 
¢ public, we have proved what we believed at 
the beginning—that no matter where a fam- 
ily may live, or how small their income might 
be, they are just as honest and we can just as 
safely trust them for home furnishings as ve 
can truet the people of greater means who 
have charge accounts with us in our 22 great 
retail stores in the big cities. Just write for 
our new catalog and we will open an account 


Had eyes upon goldmedalflour. 





AND THEN TO WASH. 
When jergens armoured swift for kirk, 
This packer tarred theolddutch- 
cleanser; 


for you, so that you can order anything you | The jap’s pride glycerine would shirk 
wonton ail 08 want to cura ien your home ° ¢ ° ’ 
—and you wi »@ given a whole year or over ; ; > 

to pay. Remember, there are over a million Although miss violet defends he r. 


families—rich and poor—who buy all of their 
home furnishings from us on this great, easy- 





Sage nagte gig A LITTLE OF EVERYTHING. 
Ask for Catalog Today How dear to our hearts are the ads that 
, We have prepared this great. new Cata- so dazzle 
No -8B og representing 7,000 modern designs in ar- ‘ 
. ro : o- 128 po ticles of furniture and home furnishings, and Our eyes aS we gaze on them, this 
Thy Boog ee, cope ttne’,, Dppe Stoel Ot, Sy we will send this new book showing illu.tra- 
Sia remarkable bar- with a reputation of fe powerful, quick tionsin natural colors, with complete descrip. way and that! 
feat rahator. ecunon over 60.600 pow in ter. made of pend- Clone, T7 — posers in plain ry f : h k 4 
t rT, econon.- use—abdsolutelyguar- somely ed heavy you will simply send us your name and : ddress senses ! eep on eage 
of a? aie ef cod pow Bononifuile = ced spine on a postal ecard right now so that you can All our senses t ey e} an g . 
rolled steel, heavy or- nickel trimmed. Hig oor. is beautifully secure a copy before the edition is exlausted. and they razzle 
pamental castiron. and closet.LargeFirepot. nickeled. Has hot blest w™ = : ar: ay - 
fall nickel trimmed Price, without hot tubeand draft features ‘Take advantage of this great saving in ‘ ‘ . 
Made in two sizes reserveir.,only —as wonderful fuel say- money and the convenience of our liberal, Us sleeping or waking. They re ever 


. water . 
«, 13-tm. Rrepot 928.75. Terma: $3 er. Fully guaranteedin easy-payment credit plan. For le you can in- 


only$5.7 5. Terme S0e . $1.26 per mo. eve particular. 13 vestigate and full atisfy reelf. Send 
and per mo, Price, with reser. in. Firepot. pam a A ny re a. ~ a reel card and a at bat. 
vee a Arepot 4 seen. ony frte 7 only 08.95. will mail you this bis be ok of 7 000 arepins no bent The eneralelectricfan may re fresh us 80 
«Terme 7 $ 3.75. 7ms § ae, own, wil rn c alle es le p 5 
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rigleysgum may invite us to odor- ; 
HARTMAN [UaMrust & CARPET CO. ieee a ous zest; : 
en ve go concern in w , , 
Established 1855—57 Years of Success—22 Great Stores—1,000,000 Customers When we shave with keenkutters, our 











an eyes on the focus, 
We are musing if watermanspens are ( 
the best. ‘ 
A coltorawinchester arm for a hunter; ‘ 


> » 
And if you sleep late, then a junior- a3 
Hich Lire |e 
Or bigben will wake you with hardly a 
grunt, for 
’Twill time with your elginorhamil- 
ton, too. 
You get into porosorairyknit clothing, 
And douglasormenzease your feet 
By Minter «1 Mitwaukee alien dk. 
Bostongarter yourself, while the stars 
you may hear sing 
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From a victorvictrola or columbia 
disc. 
If refreshment you need, armourwelch, 
then, the grapejuice, 
Porkandbeans with a snider, or heinz 
it a few, 
Campbellsoup it, uneeda, or steero; for 
that use 
A thousand good things are provided 
for you. 
If you travel, you'll not care to swim, 
fly or pace it, 
Though you might 
motor you wish; 
And by 
you'll race it, 


yaleorindian if 


centralorpenn or rockisland 
Or by northern or greatnorthern if 
you’re after fish. 
Then there’s unionpacific, or southern, 
or northern, 
Cnw or monon or cmandstp; 
They’Il take you by mountain, by river 
and cavern, 
And by rail you can certainly some 
wonders see. 
You will never lack money, you know, 
if you save it, 
And nationalcashregisters 
straight; 
While you can venuspencil and note just 


keep it 


who gave it, 
With how 
best girl ate. 


many bittersweets your 
Eastmanskodaks will save for you scenes 
that are fleeting, 
While you tramp through the briars 
with ironcladhose ; 
And you always, you know, can bank on 
your eating 
When you sweeten your coffee with 
white dominoes. 


A Hobble. 


Mrs. Stiles—‘‘How do 


DLAs 


new gown? 


you like my 


Mr. Stiles—‘‘Reminds me of a 
crowded theater.’’ 

Mrs. Stiles—‘‘ Crowded theater! 
30?” 


How 


Mr. Stiles—-‘‘There seems to be stand- 
ing room only.”’ 


Creeds. 


“Have they started a new party, pa?”’ 

“Yes, my son.”’ 

“Say, pa, politics will soon be as bad 
religion, won’t it?’’ 


The Hat's Distinction. 


“Ye Biggest Advertising Office in the 
World. 








Don't 
Go Back 


| to the old sluggish way of living, keep up the vim and 
vigor acquired through your vacation, by drinking 


Evans’ 
Ale 


I will keep you feeling like a new 
man and enable you to live up to 
your looks and ‘“‘make good”’ 

when the storm and stress of work and 


work seems hardest. 
Begin Before You Nee: It 
Dealers or C. HM. Evans & Sons, Hudson,N.Y. 











A Happy Marriage 


Depends largely on a knowl- 
edge of the whole truth about 
self and sex and their relation to 
tite and health. This knowledge 
does not come intelligently of it- 
self, nor correctly from ordi- 
nary everyday sources. 


SEXOLOGY 


(Illustrated) 
by William H. Walling, A. M., M. D., imparts in a clear whole 
some way, in one volume 
Knowledge a Young Man Should Have. 
Knowledge a Young Husband Should Have. 
Knowledge a Father Should Have. 
ene a Father Should Impart to His Son. 
Medical Knowledge a Husband Should Have. 
Knowledge a Young Woman Should Have. 
Knowledge a Young Wife Should Have. 
Knowledge a Mother Should Have. 
—— a Mother Should Impart to Her Daughter. 
Medical Knowledge a Wife Should Have. 
All in One Volume. Illustrated, $2 postpaid 


Write for ‘Other People’s Opinions,"’ and Table of Contents 














PURITAN PUB. CO., 792 Perry Bidg., Phila. Pa. 


Price $35.00 





Ry So 


Every Business Office Needs | 


every «'ry—letters, office forms, price lists, small circulars, etc. 
Your office boy can produce them at a moment’s notice at a 
great saving of time and money, with an 


UNDERWOOD Biriicator 

DUPLICATOR 
50 perfect copies a minute—Exacrly like letters typewritten 
one by one. The machine is simple, clean, compact, and will 
not get out of order. Costs little to operate and you are not 
restricted as to where to buy supplies. Send for Booklet Today. 

UNDERWOOD TYPEWRITER CO., Inc. 

Dept. N. Underwood Building New York 
> Branches in all Principal Cities 





I will send as long as they last my 25c. book 


“STRONG ARMS” 


for 10c. in stamps or coin 


I'lustrated with 20 full page half tone cuts show- 
ing exercises that will quickly develop, 
beautify, and gain great strength in your 
shoulders, arms, and hands without any 
apparatus. 


NULIFE 


shoulder brace, straightens round shoulders in- 
stantly, expands your chest, makes you breathe 
iy at all times, and compels you to stand, 
sit and walk erect. Special price—$2.00 post- 
paid. Send height, weight and chest measure. 


PROF. ANTHONY BARKER, 
1046 Barker Bldg., 
110 WEST 42nd STREET, 





NEW YORK 
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Can You Draw? 
Why not be a cartoonist ? 


You'll find fame and money 
in it. The Zim Book will help 
you. Get it. It’s full of 
practical suggestions. Sugges- 
tions that mean dollars to one 
who can draw. 


Zim is the most famous of 
all American cartoonists. 
He knows what he is writ- 
ing about. His experi- 
ence is back of every page. 
The Zim Book is practical, it is 
based upon the results of Zim’s 
experience. 


Cash in on it. 
Turn Zim’s ideas into real money. 


You'll save a good deal of 
costly experimenting. Use the 
short cuts in the Zim Book. 
You will find many that you 
never thought of before. 


THE ZIM BOOK 


will be appreciated. 


1149 Brunswick Building, New York 


See Special Offer! 


Special Offer: ‘The Zim Book is beautifully bound 
in three-quarter Morocco. The publication price is 
$5, but a limited special offer is being made to 
Judge readers. Just to advertise this book we will 
sell it to you for $1.00. Just $1.00! Think of it! 








COUPON 
THE ZIM BOOK, 
1149 Brunswick Bldg., New York 
Enclosed find $1.00, please send me 
postpaid Zim Book. 
PN, nk dvks 54h ahh ueueasdenes eee 
Address eoevcce gereeeee eeeeeereeeereeee 














Schlitt im 
BROWN 
BOTTLES 


Toonalt bn 
that ‘skemntw" 













that you sometimes detect in beer 
in light bottles. ‘That taste is the 
result of ex posing beer to light. 

Schlitz is brewed in the dark— 
filtered through white wood pulp. Perfectly aged, 


to prevent biliousness. 


Every bottle is Pasteurized. ‘When it reaches 
you in the Brown Bottle it is pure and wholesome. 


Order a case from your dealer today. 
See that crown or cork is branded ‘*‘Schlitz**. 


he Beer ... 


That Made Milwaukee Famous 














IN THE HEART OF THE THOUSAND ISLANDS 


amusement for every hour, or quiet, complete rest, is the choice of every guest. 


All Drinking Water used in the House is Filtered 


Send two 2-cent stamps for Illustrated Booklet 





1,000 Island House 


ALEXANDRIA BAY, Jefferson County, New York 


In the most enchanting spot in all America, where nature’s charms are rarest, all the delights of modern 
civilization are added in the 1,000 Island House No hotel of the Metropolis provides greater living 
facilities or such luxurious comfort—real home comfort—as does this palatial Summer retreat 


O. G. STAPLES, Proprietor HARRY PEARSON, Chief Clerk 








In answering advertisements please mention JUDGE. It will be appreciatea. 





In the Public Eye, 


, 
By JAMES HAY, Jr 


ELF-ADVERTISING is now our leag. 
ing industry. Broadly speaking, 
the ninety million people in this country 
are divided into two classes: persons 
who are leaping into the public eye, and 
persons who help them to make the leap, 
The thirst for alcohol, the craving for 
tobacco, the raving for drugs—all these 
monumental appetites are as nothing 
compared with the greed of individuals 
for complimentary mention in the public 
press. 

An American, male or female, may be 
said to have ‘‘arrived’’ when he or she 
has enough money to pay the rent, buy 
an automobile and hire a press agent. 
These press agents have as their only 
business the job of making magazines 
and newspapers say that Mr. Billyack is 
the most charitable millionaire or the 
most wonderful genius in the world, 
They command large salaries and a re- 
spect for the truth which, if the Biblical 
story of Ananias held good for every 
modern indulgence in mendacity, would 
use up the entire output of the window- 
shutter trust in carrying the dead to 
the morgue. 

Anybody who sets out to run a presi- 
dential fight or a pickle factory has a 
press agent. Everybody who amounts 
to anything, socially, financially, morally 
or immorally, has an agent to put things 
into the papers or to keep things out. 
It has come to such a pass that the 
President of the United States has a 
press agent, and this is true right down 
the line, including railroads, summer 
resorts, charitable organizations, ciga 
rettes, highly colored soaps, religious 
movements, famous people, infamous 
characters, men puffed up with pride 
and persons who are regarded in their 
communities as shrinking violets of 
modesty. 

All of them despise this newspaper 
notoriety. Take it from me—they do. 
If you don’t believe it, ask them. And 
yet one of them will tell the particular 
publicity agent whom he or she employs 
that, if he doesn’t get a column into the 
Morning Blade about their atest 
achievement or fake achievement, he 
will fire him, throw him penniless upo 
a cold and heartless world, and give him 
a black name among all the others whe 
are trying to cavort and gambol in the 
public eye. 

In these piping times of peace, wher 
a society reporter goes to see a fashion 
able leader who has eight million dollars 
and seventeen lapdogs, not to menti0 
the lesser consideration of two limor 
sines and a husband, the first thing st 
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gays, in a tone sweet enough to pour 
into a graphophone and have it come out 
in the form of high-grade molasses, is 
this: 

“I know, my dear, that you will want 
tosay something in your paper in the 
morning about the gown I am going to 
wear at Mrs. Goldbug’s ball to-night. If 
it is not too much trouble to you, kindly 
come upstairs and watch my brigade of 
seventy-six trained maids put it on me.”’ 

There you are! Talk about the mod- 
esty of women, their hatred of publicity, 
the writhing of their delicate souls in 
the limelight of newspaper notice, the 
laceration of their tender sensibilities 
by having anything printed about them! 

When aman hires a press agent, he 
wastes no words. 

“T have done so and so,’’ he remarks, 
putting his thumbs into the armholes of 
his vest—and his conscience in a box of 
camphor balls—‘‘and I want you to make 
regard for ex- 
Razzle-dazzle 


me famous. Have no 
pense, neither for truth. 
the public, and I’ll pay you.”’ 

Truly, self-advertising has been de- 
veloped into one of our greatest indus- 
tries, the figures on hand proving that 
the field of egotism has a larger output 
than the diamond mines of South Africa 
or the coal fields of West Virginia, 
Pennsylvania and other grimy States. 


The Beach Girl. 


We see her, dressing up for show, 
Employ her sweetest ways; 

For she is wise enough to know 
That advertising pays. 


Advertise. 


In this old world the time to strike 
Is when the iron’s hot, 

And you will find there’s nothing like 
Being Johnnie-on-the-Spot. 


A Trade Grievance. 


“Our advertising club has condemned 
the Wisconsin professor who says nose 
rubbing should take the place of kiss- 
ing.’’ 

“And why, pray?’’ 

“For encouraging a ‘just as good’ 
substitute. ’’ 


Wanted. 


A St. Louis newspaper recently pub- 


lished this in its ‘‘want’’ department: 
WANTED — Experienced girls to trim 
sailors; good pay. Apply at once, Dept. K, 
eighth floor, Rosenthal-Sloan Millinery Co., 
170 Washington Ave. 
Many sailors are trimmed, take it 
the year round, but, 


““sailors’’ were hats. 


of course, these 





Poy lover of a good cocktail should insist 

he Abpott 8 Bitters be used in making it; insures 
4 getting the very best. C. W. Abbott & Co., 
timore, Md 








The Nile System—tThe Bell System 


For thousands of years Egypt wrestled 
with the problem of making the Nile a de- 
pendable source of material prosperity. 


But only in the last decade was the Nile’s 
flood stored up and a reservoir established 
| from which all the people of the Nile region 

may draw the life-giving water all the time. 


Primitive makeshifts have been super- 
seded by intelligent engineering methods. 
Success has been the result of a compre- 
hensive plan and a definite policy, dealing 
with the problem as a whole and adapting 
the Nile to the needs of all the people. 


To provide effjcient telephone service in 
this country, the same fundamental principle 
has to be recognized. The entire country 
must be considered within the scope of one 
system, intelligently guided by one policy. 


It is the aim of the Bell System to afford 
universal service in the interest of all the 
people and amply ‘sufficient for their 
business and social needs. 


Because they are connected and working 
together, each of the 7,000,000 telephones 
in the Bell System is an integral part of the 
service which provides the most efficient 
means of instantaneous communication. 


AMERICAN TELEPHONE AND TELEGRAPH COMPANY 
AND ASSOCIATED COMPANIES 


One Policy 












Hot Springs. Ark. 

Los Angeles. Cal. 
San Francisco. Cal 

West Haven. Conn. 
Jacksonville, Fila. 

Atlanta, Ga 


Dwight. IL 
Marion. Ind. + 
Crab Orchard, Ky. 
Portland. Me 
Lexington. Mass. 
Kansas City, Mo. 





im answering advertisements please mention JUDGE. It will be appreciated. 


| One System 


For Liquor and Drug Users 


A scientific remedy that has cured nearly half a 
million in the past thirty-two years. 
by medical specialists at Keeley Institutes only. 
Write for particulars 


To the 


St. Louis, Mo.. 2801 Locust St. 
Manchester. N. H. 

Buffalo. N. Y. 

White Plains. N. Y. 

Columbus, Ohio. 

Portland. Ore. 

Philadelphia, Pa., 812N. Broad St 


Universal Service 









Administered 








Following Keeley Institutes: 






Pittsburg, Pa., 4246 Fifth Ave 
Providence, K. 1. 

Columbia. 8. C. 

Salt Lake City. Utah. 
Toronto, Ontario. 

Winnipeg. Manitoba. 
London, England 
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Budweiser 


The only Bottled Beer in constant demand 





on Land and Sea, on all Buffet and Dining 





Cars, at Hotels, Clubs, Cafes and Homes. 





Bottled only at the Home Plant in St. Louis 


Anheuser-Busch Brewery 
St. Louis, Mo. 














Are You An Elk? the-minute journal 


filled with all the latest news and gossip of Elkdom, 
$1.50 per year. 


National Elk’s Horn 


NORMAN M. VAUGHAN, Editor 
Mercantile Building ST. LOUIS, MO. 


Every new subscriber receives a bank free. 


GEMS IMPORTED 


from FRANCE 

SEE THEM BEFORE PAYING! 
These gems are chemical white sapphires 
— LOOK like Dia . Stand acid and 
fire diamond tests. So hard they easily 
scratch a filé and will cut glass. Brill. 
fancy gUaranteed 26 years. All mounted in tia 

=" solid di 4 tings. Wilisend you any style 
ring. pin or stud for examination—all charges prepaid—no money 
in advance. Write today for free illustrated booklet, special prices 
* ring measure. WHITE VALLEY GEM CO. x77; Saks Bidg.,[ndianapolis. 'n4 
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Read a live up-to- 








COPY THIS SKETCH 
and let me see what you can do with it. You can 
wart $20.00 to $125.00 or more per week, as tilu- 
trator or cartoonist. My practical system of per 
sonal individual lessons by mai! will develop ) our 


pers and magazines qualifies me to teach you. 

Send me your sketch of President Taft with 
6c in stamps and I will send you « test lesson 
plate, also collection of drawings showing possi- 


bilities for YOU 
of Miastrating 


The Landon School 2aiticuin’ 


1468 SCHOFIELD HUILDING, (LEVELLAND, 0. 








Nickel-plate 
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long 
Pata 








Wizard Repeating — Tree 
LIQUID PISTOL \HGe 


» 
Will stop the most vicious dog (or C Fy 


man) without permanent injury. 
Loads from any liquid 


Perfectly safe to carry without danger of leakage 
Fires and recharges by pulling the trigger 
No cartridges required. Over 6 shot« in one loading. All dealers, or by mnil, 50 


| Rubher-covered Holster, 100, With Pistol, 55e. Money-order or U. 8, stamp«. 
| Necoins. Parker Stearns & Co., 294 Sheffield Ave., Dept. E. B’kiyn, N.Y. 


In answering advertisements please mention JUDGE. It will 





talent. Fifteen years successful work for newspa- | 


A Magazine Romance of Today, 


(Concluded from a preceding page.) 

“I’m human. But I turned my head the 
other way when they placed that Snug- 
Fit creature on my page—give me credit 
for that.’’ 

The Cold Cream Girl frowned. 

*“*I don’t see why they put her next to 
pure reading matter, 
said. 


anyhow,’’ she 


The Custom Tailored Young Man ex. 
cused himself and fumbled around in 
search of something a half dozen pages 
back. He was just coming back witha 
box of Huyler’s Chocolates when he 
heard a scream from the Cold Cream 
Girl. 

He rushed back and 
aflutter with fright. 

‘*What is it?’’ he demanded. 

**Oh!’’ she gasped. ‘‘You have saved 
my life! While you were gone, my 
page turned under and up bobbed that 
horrible Automatic Pistol Man, with his 
weapon pointed right in my face!’’ 

The Custom Tailored Young Man 
grew severe. 

‘*The villain!’’ he hissed. ‘‘He’s been 
hiding under the Ostermoor Mattress 
for months. They ought to put him 
over next to those articles on Trusts, 


found her all 


where he belongs.’’ 

A liberal supply of chocolates soothed 
the girl’s nerves and the Custom Tailored 
Young Man began pressing his suit— 
although, goodness knows, there didn’t 
seem to be any necessity for that. 

‘*Are you sure you love me for myself 
and not for my Perfect Complexion?” 
she asked, after he had kissed her 
through two layers of cream. ‘‘Beauty 
is only skin deep, you know.”’ 

‘‘That’s deep enough for me,”’ he re- 
plied gallantly. ‘‘I’m no X-ray mea- 
chine.”’ 

He tore himself from her arms and 
disappeared among the rear pages. 
When he returned, he carried something 
proudly in his hand. 

It was a Dollar-Down-and-a-Dollar-a- 
Week Diamond Ring. 

As he tenderly placed it on her finger 
there was a clicking sound behind them, 
and both knew that the Camera Girl had 
caught them: 

But they didn’t care a snap. And 
while the Piano Player was grinding out 
Lohengrin in one reel, they caught a big 
red Automobile in the colored insert and 
rolled away to the summer resort of 


Page 11. 


Revised Version. 


Early to bed 
And early to rise 
Will make you rich 
If you advertise. 


be zppreciated. 
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Passing the Mustard 


Rumor. 


J. Smith beat his wife, 
A-playing at poker. 
Soon ‘‘rumor was rife’’— 
‘‘J. Smith beat his wife! 
They lead a dog’s life!’’ 
Ah, fate’s a grim joker. 
‘*J. Smith beat his wife,’’ 
They said, ‘‘with a poker!’’ 
—Chicago Daily News. 


Easiest To Get.—‘‘What brand of 
cigars do you like best, Sponger?’’ 

“The brand you have in your pocket.”’ 
—Boston Transcript. 

Appropriate.—‘‘We call that girl 
‘Juarez.’ ”’ 

“Why?’’ 

“She’s been captured six times al- 
ready this season.’’—Pittsburgh Post. 


His Idea. —‘‘ Don’t you think we have 
laws enough already, senator?’’ 

“Oh, yes; but if I don’t let ’em know 
what I’m here for, I’ll never get here 
again.’”’"—Atlanta Constitution. 


In the Drug Store.—‘‘Have you any 
five-cent cigars?’’ asked the man. 

“No,’’ replied the druggist; ““but we 
have something just as good. WHere’sa 
ten-cent cigar.’’— Yonkers Statesman. 


It Would Be Appreciated.—‘‘ What re- 
form are you interested in now?’’ 

“I’m advocating that people be paid 
double for the work they do when they 


don’t feel like working.’’—Chicago 
Record- Herald. 
Not an Actor.—‘‘Is he much of an 


actor?’’ 

“Not much. They say he’s pretty fair 
in Shakespeare, but he can’t do a side- 
walk patter or clog dance worth a cent.’’ 
—Detroit Free Press. 


He Was No Cannibal.—‘‘Remember, 
my son, that beauty is only skin deep,”’ 
warned the sage. 

“That’s deep enough for me,”’ replied 
the young man. ‘‘I’m no cannibal.’’ 
Cincinnati Enquirer. 


Cause For Regret.—Lady—‘‘I don’t 
like this picture so well as I did the last 
one you took of me.’’ 

Photographer —‘‘ Ah, madam, I have 
not the artistic taste that I had when | 
Was young; and, besides, my camera is 
getting old.’’—New York Weekly. 


Always Busy. 


As autumn days approach we’ll note 
A new role for an old-time star. 
The man who used to rock the boat 
Will joy-ride in a motor car. 
— Washington Star. 


The man who used to rock the boat, 
If busy now, a shade must be. 
He surely can’t still be afloat, 
nless upon some mystic sea. 
It costs money to advertise, but it 
‘sts more to try to do business without 
advertising. 














Aged in charred 
wood, bottled in bond. 

Rare flavor, exquis- 
ite bouquet. The aristo- 
crat of whiskies. 





















Advertising of Advertising 


Everybody is talking about it, 
but Judge and Leslie’s 
Weekly are doing it. 


(See page 2) 














There’s just the difference be- 
tween a raw, poorly made Cock- 
tail and a 


Club Cocktail 


that there is between a raw, new 
Whiskey and a soft old one. 


The best of ingredients—the most 
accurate blending cannot 
give the softness and mel- 
lowness that age imparts. 
Club Cocktails are aged in wood 


before bottling—and no freshly 
made Cocktail can be as good. 










Manhattan, Martini and other 
standard blends, bottled, ready 
to serve through cracked ice. 
Refuse Substitutes 
AT ALL DEALERS 


(>. F. HEUBLEIN & BRO., Sole Props. [es amuaen) 
Hartford New York London a 





| $5.00 for 100 notices. 




















COPYRIGHT LESLIE-JUDGE CO., 1912 


“A LIVE WIRE” 
By ROLF ARMSTRONG 


OU will find just the pictures you 
want to decorate your den, in 
the Judge Art Print Catalogue. 
There are just dozens of charming 
creations by famous artists—a great 
variety of subjects at prices ranging 
from 25c to $2.50. 
Send 10c for Judge Art Print Cata- 
logue containing reproductions of the 


Judge Art Print Series. 


JUDGE 

225 FIFTH AVENUE, NEW YORK 
Press Cutting Bureau 

willsena you all newspaper chppings 


ROMEIKE’ which may appear about you, your 


friends, or any subject on which you may want to be “up 
to date."” Every newspaper and periodical of importance 
in the United States and Europe is searched. Terms, 
HENRY KOMEIKE, 106-110 Seventh 











Avenue, New York. 











wanted. Cash or 
royalty to you. 
111-5, St. Louis, Mo. 


SUNNY BROOK. 


INSBERID 


Song Poems 


NEEDHAM MUSIC HOUSE, 














As A Pleasant Beverage and 
A Pure. Wholesome Tonic 
It Has No Equal. 





In answering advertisements please mention JUDGE. It will be appreciated. 














the BLUE BO 


Is The 


Distinctive Container of the Standard Pen 











One of the marked features in the merchandising of Waterman’s Ideals is the distinctive 
Blue Box. It was selected as a part of our selling plan many years ago for your protection in 
buying. You will find reputable dealers in most every city and town throughout the world who 
will take particular care in fitting your hand with the genuine Waterman’s Ideal, then encasing the 
pen selected in the Blue Box as the final guarantee, or receipt, for full pen value. Care exerted 
in buying the genuine assures you, through your local dealer, of the world’s most successful foun- 
tain pen patents, the most minutely tested product and our fullest guarantee of perfected quality. 
Look for the merchant displaying the Waterman’s Ideal Fountain Pen sign—or our Blue Box in 
window. If he does not have the Regular, Safety or Self-Filling Waterman’s Ideal you want, he 
will get it for you—or write to us. 


Gold or Silver Mounted Styles in fancy boxes, if desired. Catalogue on Request 
Warning: Be sure Fountain Pen in BLUE BOX bears trade-mark with word ‘‘Ideal’’ in globe 


ee lS" Res Wienuteniemedll 


L. E. Waterman Co. 173 Broadway, New York 


24 School Street, Boston 115 So. Clark Street. Chicago 17 Stockton Street, San Francisco 
107 Notre Dame St, W.. Montreal Kingsway, London 6 Rue de Hanovre, Paris 





